
Ecommerce Manager, Crafter’s Companion, Newton Aycliffe 

 

About Crafter's Companion: 
Crafter's Companion is the UK's leading craft company, based in Newton Aycliffe. Starting 
life from a university bedroom back in 2005 by Sara Davies, who you likely recognise as one 
of the current ‘Dragons’ on the popular BBC TV show ‘Dragons’ Den’, Crafter's Companion 
has expanded at a phenomenal rate and is now a fast-paced, multi-million pound global 
business with offices in the UK, Europe and the US.  
 
We design, develop, manufacture and distribute hundreds of craft-related products to 
enthusiasts across the world, every day. Everything we do is with the aim of making crafting 
fun and simple. Our products have always been aimed at meeting the needs of the 
enthusiastic crafter, which has led us to create many inspiring products and become a 
household name in the craft industry. Our products are primarily sold through retail outlets 
(including three of our own), via our websites and on TV shopping channels across the 
world. In the past year we have also started to build live video streaming into our 
ecommerce proposition, and this is an exciting area of growth for us. 
  

About the role 
Reporting into the Head of Marketing and Ecommerce, the role is primarily responsible for 

trading the Crafter’s Companion websites and for Crafter’s Companion Digital Marketing 

activity. On a day to day basis this involves managing the e-commerce team (4 direct 

reports), management of the digital marketing agency and relevant planning and analysis to 

support overall sales and align with the overarching trading plan. 

 

The role will work closely with the Digital Development Manager, contributing ideas and 

opportunities for UX and functional improvements to Crafter’s Companion ecommerce 

operations. 

 

As some of our promotional, live-streamed activity takes place outside of normal office 

hours, there is likely to be some out-of-hours working required as part of this role. Support 

for this activity is shared across the team, and will likely require 1 to 2 hours support every 1 

to 2 weeks from home. 

  

Key Duties: 

  

Digital Marketing  

- Act as the main point of contact with Crafter’s Companion’s appointed agency / 

agencies in relation to paid search, shopping feed management, SEO, affiliate 

marketing, paid social advertising, digital media advertising and other related digital 

marketing channels 

- Build and maintain relevant development plans and work in progress reports with 

the digital marketing agency 



- Plan in relevant, timely communications and campaigns to support launches, 

promotions and other marketing campaigns, ensuring relevant assets and effective 

copy are included 

- Track and report on performance of digital marketing activity, ensuring improved 

efficiency over time 

- Plan and achieve acceptable customer recruitment and retention goals, to an agreed 

budget 

- Identify areas of over- and under-performance, maximising opportunities and 

reducing weaknesses 

- Adopt a test, learn, roll-out, approach , seeking continual improvement 

- Work closely with the Ecommerce team to link off-site digital marketing activity in to 

a seamless and brand relevant on-site user-experience, briefing in relevant landing 

pages, content and functionality as required 

 

Ecommerce Management 

- Create engaging off- and on-site customer journeys. Align ecommerce operations 
with digital marketing activity, retail and traditional marketing channels. 

- Ensure the websites reflect the desired brand positioning and appeal to the target 
customer 

- Oversee planning of and sign-off web creative and content 
- Define and implement cross- and up-sell strategies 
- Enable product discovery on Crafter’s Companion websites 
- Ensure the site is merchandised accurately and effectively 
- Track and report on overall website performance, informing future plans 

- Analyse site search and make changes to maximise performance 
- Managing retail store POS product listings and promotions (which are integrated 

with / managed by the ecommerce platform) 
- Build processes to ensure that all content is engaging and SEO optimized across all 

platforms and user experiences (websites, mobile, social, video, blogs etc) 

- Monitor competitor activity 
 

Cross-Channel Conversion 

- Develop campaigns and programmes to push customers to shop across multiple 

channels, including use of the Club Inspire loyalty programme 

 

 Other duties 

- Copywriting, as required  
 

Who are we looking for 

Crafter’s Companion is a dynamic, rapidly growing entrepreneurial business with ambitious 

growth targets and is seeking someone who thrives in a fast-paced retail atmosphere. 

You will be adaptable to change and possess a growth-mindset - constantly seeking 

opportunities and ways to enhance, improve and redesign. 



We are seeking candidates who reflect our company values: respectful of others, driven, 

creative, personable, strong communicators. 

You will be supported by a diverse and welcoming marketing & ecommerce team and will be 

given the scope to enhance our digital proposition and marketing activity. 

Candidates will be considered with backgrounds in both ecommerce management and 

digital marketing. Getting the right person fit for this role is our primary concern, even if it 

means they may not currently have 100% of the skills required to perform it in full. 

 

Desired Skills: 

- 5+ years experience working in an ecommerce or digital marketing role 

- Line management experience 

- Strong communication skills 

- Confident managing digital creative, operations and analytics 

- Planning, forecasting and budget management 

- Excellent organisational skills 

- A team player 

 

What we're offering: 
- Full-time, permanent contract (after probationary period) 
- Generous 40% staff discount  
- 22 days holidays (plus 8 bank holidays) 
- Company pension scheme 
- Opt-in private healthcare scheme 
- Opportunities for professional development and career progression 
- 4pm finish every Friday 
- Opportunities to get involved in our CSR events 

 


